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BRIDGE MARKETING

PLAN BUSINESS TO BUSINESS




MARKETING
AUTOMATION

SOCIAL MEDIA CONTENT
MARKETING MARKETING

9
( n )99
BUYER ‘
PERSONAS (AL

¥

COMPETITOR

DATA BASE
AUDIT

OBIETTIVI

LEAD
INBOUND
GENERATION MARKETING

@0

-

POSITIONING
AZIENDALE

MONITORAGGIO
DATI VENDITA

MARKETING PIANIFICAZIONE
PRODOTTO

DI VENDITA

ANALISI
PRODOTTO

A Y.

-

MATERIALI
FORZA
VENDITA

on

IDENTITY POSITIONING

BRAND

ADVERTISING

BRIDGE MARKETING B2B

VISIVA

INTEGRATED COMMUNICATION AGENCY





